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In this course, we will explore the 100-year history of one of the
largest and most globally recognized brands, Walt Disney. We
will start by understanding Walt himself, and then dive into the
organization's different business units, exploring the film and
media side of the business as well as the parks and resorts.
We will peek under the hood at what it is like to work at Disney.
We will close the course by learning about Disney's leadership
over the years and how they have wielded their influence in
politics. Throughout this course, we will seek out varying
perspectives, giving us a view from those who revere the Magic
Kingdom, those who critique it, and everywhere in between.

100 YEARS OF MAGIC: 
THE DISNEY LEGACY AND INFLUENCE

YOUR INSTRUCTOR: Emma Miller, MBA
Emma Miller started her career working for the Mouse, which was the
travel agency sales arm of Walt Disney World Parks and Resorts. Since
then, she has worked in media and marketing, including time at
McDonald’s and consulting across a range of clients at Deloitte. Miller's
perspectives from working at Disney have shaped how she views
marketing, brands, and fandom. Outside of work, she volunteers on a
board for Unbound, an international development nonprofit. Miller holds a
bachelor’s degree from the University of Notre Dame and an MBA from
the University of Chicago.

WEDNESDAYS, JANUARY 15 THROUGH FEBRUARY 19
11am AK | Noon PT | 1pm MT | 2pm CT | 3pm ET

Each live session is 90 minutes

Wednesday, January 15
Wednesday, January 22
Wednesday, January 29

Wednesday, February 5
Wednesday, February 12
Wednesday, February 19

To register, please contact your local Osher Institute. 

Click here to view promo video.

https://vimeo.com/954430633?share=copy

